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WHY IS MARKETING SO HARD TODAY?

• Potential Customers are scattered

•  Many don’t 
– Watch TV 
– Read newspapers 
– Read magazines 
– Listen to the radio 



WHY

WORK
FACEBOOK ADS

• Audience size: 1.13 billion daily active users. 

• Attention: On average, users spend 40+ 
minutes on Facebook. (Global 20+ minutes) 

• Organic reach decline: 2% organic reach.

• Targeting: Detailed targeting. 
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FOR BEST ROI TRY FACEBOOK ADS

COST TO REACH

PEOPLE
ADVERTISING

WITH

1000
$32

$20

$8

$7

$2.75

$0.25

Newspaper

Magazine

Radio

TV

Google Ad Words

Facebook Ads
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FACEBOOK ADS DASHBOARD
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• Best Performing Goals: 

 − Brand Awareness, Engagement & Video Views.

FACEBOOK AD OBJECTIVES
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YES! BEAUTIFUL, EYE-CATCHING AD NO: BUSY, OVERWHELMING AD

MAKE ADS VISUALLY ENGAGING 
WITH SIMPLE, BEAUTIFUL IMAGES
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SHOW BENEFITS & VALUE INSTEAD OF LISTING FEATURES

BENEFIT: FREE TIME TO WORK OUT VALUE: $100 IN BAGGAGE FEES
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ADD SOCIAL PROOF &  
ADDRESS CUSTOMER’S PAIN POINTS

SOCIAL PROOF:  
RANKED #5 BY FINANCIAL TIMES

ADDRESS PAIN POINT:  
FREE TRIAL
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SHORT & CONCISE COPY

HEADLINE: 
5 WORDS OR LESS

LINK TEXT: 
18 WORDS OR LESS

IMAGE ON TEXT 20% OR 
LESS OF IMAGE AREA



HOW TO GROW YOUR BUSINESS WITH FACEBOOK ADSTHE BL GGER UNION

LINK AD TO A LANDING PAGE
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• Consider user intent

• Create Personas

• Location Specific Imagery

• Persona Specific Imagery

• Intersections of Interests?

• Narrow audience until 25,000 – 200,000 (too small 
not enough people see it, too large you will have 
people not truly interested in your offer) 

• Job title, industry, relationship category, interests 
and behavior

AUDIENCE TARGETING
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• Custom Audience:

 − made up from a list of your customer’s 
emails

 − Your site’s visitors

 − Show different segments of your 
customer base different ads. (Ones 
who recently bought vs attended an 
event, etc) 

• Lookalike Audiences:

 − Use a custom audience to find similar 
users on Facebook.

CUSTOM AUDIENCES & LOOKALIKE AUDIENCES
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• Target Audience – Auction (Automatic bidding auction 
style): The more people interested in your audience the 
more expensive.

• Ad Relevance: The higher the relevance score the more 
bang for buck. Engagement helps your score. Hiding/
reporting of an ad lowers your score. Higher relevance 
the less it costs to be delivered.

• Cost Per Click (CPC): When user clicks ad

• Cost Per Impression (CPM): Cost per 1,000 views)

• Cost Per Like (CPL): When someone likes your page

FACEBOOK AD COST FACTORS
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THANK YOU!

THEBLOGGERUNION.COM/FACEBOOKADS


